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WORLD TRADE CENTERS: ATLANTIC CANADA
The WTC Atlantic Canada is based in Halifax, a port city and the largest economic center for the
Canadian province of Nova Scotia. Although relatively small in size, Nova Scotia is rich in natural
resources, with traditional industries that include fishing, mining, and forestry. In the last half-century,
these have been joined by tourism, technology, film, music and finance.

The WTC Atlantic Canada is a private, limited liability
company whose mission is to provide trade assistance through
counseling, market research, and facilitating contacts for client
companies. It serves a region with a population of 2.33 million,
$19.6 billion in exports and $16.5 billion in imports. Within its
regional economic base are 2,000 exporters and 429 foreignowned businesses with more than 23,000 employees.
TRADE MISSIONS
Since 2001, the WTCAC has organized or partnered in 24
trade missions that involved 490 companies and generated
approximately $41 million in new sales.
TRADE SHOWS
Between 2001 and 2007, 817 events were held in WTCAC
facilities, welcoming 787,631 people and generating $169.8
million in direct spending.
TRADE EDUCATION PROGRAMS, COUNSELING
AND CONSULTING
Since 2001, the WTCAC has provided international trade
education courses, mentoring, and workshops to over 1,000
local companies.

ANECDOTAL SUCCESS STORY
WTCAC member STARK Oil, a Nova Scotia-based
leader in the transformer maintenance and fluid rejuvenation
industry, won a major contract in 2006 with the Michelin Plant
in Lexington, South Carolina, as a result of a WTCAC trade
mission to Charleston, SC (the South Carolina WTC facilitated
the meetings).

Between 2001 and 2007,
817 events were held in WTCAC
facilities, welcoming 787,631 people
and generating $169.8 million in
direct spending

WORLD TRADE CENTERS: GUADALAJARA
The WTC Guadalajara is located in Guadalajara, the capital of the Mexican Pacific state of Jalisco.
Guadalajara is the third largest metropolitan area in Mexico. Ranked by FDi magazine as having the
second strongest economic potential of any North American city (behind Chicago), Guadalajara is
known as Mexico’s Silicon Valley, with electronics, software and informatics industries.

WTC Guadalajara is a private, for-profit
corporation
focused on clustering and assisting the development of
innovative companies, enhancing international trade through
logistics, infrastructure and world-class connectivity. It serves
a region with a population of approximately 7 million, with
$13.5 billion in exports and $16.3 billion in imports. Within its
regional economic base are 1, 704 foreign-owned businesses.
SERVICES PROVIDED
WTC Guadalajara has oriented its services around a logistics
center complete with warehousing and distribution facilities, a
training and exhibition complex, meeting space and temporary
offices. Its logistic support and distribution are for the
international airport and land cargo. The World Trade Center
Institute operates within the facilities and is the training arm
of WTC Guadalajara.
ECONOMIC IMPACT
More than 350 people work at WTC Guadalajara, which
operates within the International Trade Center Complex. In
addition, WTC Guadalajara and the International Trade
Center Complex have contributed directly to the generation
of more than 2,000 jobs and almost $650 million in revenue

through other value-added services (logistics, consultancy,
matchmaking, brokerage, transaction fees, occupancy,
insurance, etc.).
SALES GENERATED
It is estimated that because 30% of Jalisco’s traders used WTC
Guadalajara’s logistics facilities, it helped generate $7 million
dollars in international sales in 2007.

WTC Guadalajara and the
International Trade Center Complex
have contributed directly to the
generation of more than 2,000 jobs
and almost $650 million in revenue
through value-added services

WORLD TRADE CENTERS: KOELN
The WTC Koeln is located in downtown Koeln, in the western German state of North Rhine-Westphalia.
It is Germany’s fourth largest city after Berlin, Hamburg and Munich. A port city on the Rhine, Koeln is
a major cultural as well as media center. It is home to Lufthansa’s headquarters, as well as the European
headquarters for Ford.

WTC Koeln is a privately owned entity established in 2004 to
expand trade opportunities for the Koeln region through
international business development. It serves a region with
a population of more than 10 million, with 1, 400 foreignowned businesses that employ more than 100,000
people. The Koeln/Bonn airport operates with 60 airlines,
and moves 10.4 million passengers and 720,000 tons of air
cargo annually.
SERVICES PROVIDED
WTC Koeln refers and disseminates trade leads to
members and provides trade counseling services, market
research and buyer/suppler searches. WTC Koeln also
specializes in media tools to promote international trade and
matchmaking, including TV, print, smart card and trading
platform technologies.
TRADE MISSIONS
WTC Koeln has hosted trade delegations from Europe, North
and South America, Asia and Russia and has organized an
outbound trade mission to Sweden. The meetings with 20
Swedish companies are expected to lead to $3.5 billion in
development projects over the next five years.

TRADE SHOWS
WTC Koeln supports the Koeln Messe, a leading organizer of
trade fairs, which hosts more than 70 trade shows per year,
attracting more than 32,000 exhibitors from 102 countries and
2.2 million attendees from 215 countries. WTC Koeln has also
initiated the region’s first fair for mid-sized businesses.
ANECDOTAL SUCCESS STORY
WTC Leadership successfully intervened between the City
of Koeln and Lufthansa to broker an agreement that keeps
Lufthansa’s headquarters, with its 800 employees, in Koeln.
Lufthansa will build its new headquarters next to the
WTC Koeln.

Trade missions to Sweden,
hosted by WTC Koeln, are
expected to lead to $3.5 billion
in development projects

WORLD TRADE CENTERS: MUMBAI
WTC Mumbai is located in Mumbai, formerly Bombay, capital of the Indian state of Maharashtra. It is
India’s largest city. The port of Mumbai, on India’s west coast, handles 60% of India’s maritime cargo.
Mumbai is India’s commercial and entertainment center, accounting for 25% of industrial output and
70% of its capital transactions.

WTC Mumbai is privately owned, certified in trade services by
the WTCA, and specializes in trade data, education and trade
missions. It offers an exhibition facility and a World Trade
Club. It serves a region of 14 million people, with more than
5,000 companies involved in international trade. Annual
exports from Mumbai exceed $30 billion.
TRADE SHOWS
WTC Mumbai ExpoCentre has hosted an average of 34 trade
shows per year since 2002. These activities attract an average
of 109,000 attendees per year, resulting in $18.8 billion in U.S.
sales between 2002 and 2007.
TRADE MISSIONS
Since 2001 WTC Mumbai has received trade delegations
from the USA, Poland, Romania, Turkey, Spain, South Africa,
China, Korea and the UK. These delegations completed more
than 4,000 carefully organized meetings covering a diverse
array of industries.
TRADE LEADS
WTC Mumbai currently disseminates more than 300 trade
leads and 500 WTCA membership cards annually. WTC
Mumbai also refers an estimated 800 companies to other firms
and agencies in meetings, seminars and other initiatives.

ECONOMIC IMPACT
WTC Mumbai has successfully assisted in the creation
of more than 3,000 new jobs by companies that have used
their services. As a direct result of the role played by WTC
Mumbai, foreign direct investment in the Mumbai region was
estimated at $11 billion.

WTC Mumbai ExpoCentre has
hosted an average of 34 trade
shows per year since 2002,
resulting in $18.8 billion in sales
between 2002 and 2007

WORLD TRADE CENTERS: SAN DIEGO
WTC San Diego is located in San Diego, the second largest city in the U.S. state of California. A
Pacific port city, San Diego’s economy is composed of agriculture, biotechnology, computer sciences,
electronic manufacturing, defense industries, financial services, tourism and maritime related
industries. Its three largest economic sectors are defense, manufacturing and tourism, respectively.

WTC San Diego is a public/private partnership between the
Port of San Diego, the San Diego County Regional Airport
Authority, the City of San Diego, the County of San Diego
and the regional business community. It serves a region
of 3.3 million people with 3,000 exporters ($16 billion in
annual exports), 1,500 importers ($35 billion in annual
imports), and more than 100 foreign companies with nearly
40,000 employees.
SERVICES PROVIDED
WTC San Diego provides trade counseling and disseminates
trade leads to members via the WTCA’s network/ WTCA
online and other sources. It also provides more than 2,000
hours of research and other trade services to its members
annually, including market and industry specific reports,
and buyer, distributor and agent qualifications. These help
generate an additional $20 million in business annually.
TRADE MISSIONS
Between 1994 and 2007, WTC San Diego led twenty
outbound trade missions to Argentina, Australia, Brazil, Chile,
China, India, Japan, Korea, Malaysia, Mexico, New Zealand,
the Philippines, Singapore, Thailand and Vietnam. During that
same period, WTC San Diego received two hundred inbound
trade delegations from more than 70 countries.

ECONOMIC IMPACT
WTC San Diego has provided 15,000 hours of trade counseling
to more than 2,000 companies, resulting in more than $250
million in sales by these companies. Additionally, more than
1,000 new jobs have been created as a direct result of services
provided by the WTC San Diego.
ANECDOTAL SUCCESS STORY
WTC San Diego organized the California WTC’s trade
mission to China in 2005. Using the WTCA General
Assembly in Shanghai as the backdrop, pre-scheduled
meetings with business and government leaders in China
resulted in deals valued in excess of $20 million.

WTC San Diego has provided 15,000
hours of trade counseling to over
2,000 companies, resulting in more
than $250 million in sales

